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INTRODUCTION

o The pre-election survey was commissioned by a consortium led by Mizzima Media
Group with Merdeka Center for Opinion Research (Malaysia) as technical advisor.
The survey was carried out by Myanmar Survey Research (MSR).

o The purpose of the survey is to understand the concerns and motivations of
Myanmar voters ahead of the 2015 General Election.
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METHODOLOGY

A sample of 1,200 citizens aged 18 and above were interviewed via face to face
Respondents were selected through multi-staged random sampling (Kish Grid)
The sample is nationally representative of the population based on the 2014 census
The results are weighted by age, gender and urban/rural

The survey covers all the regions and states except for Chin state(1% of the
population)

The questionnaire was translated to Burmese language while in ethnic states the
interviews were assisted by local interpreters

The survey margin of error is estimated at £ 2.83%
The survey was conducted between 14 October +31 October 2015
Limitations:

o0 Chin state was excluded due to accessible after massive floods



